
Page : 32

Vol. 08 I No. 01 I APRIL-MAY-2021 I

Bi-Monthly Magazine, Bi-Language English & Gujara� Plas�c Industry Periodical

SMERA



APRIL-MAY202102



APRIL-MAY202103



APRIL-MAY202104



APRIL-MAY202105



APRIL-MAY202106

Champaneri Engineers And Fabricato--------------------------------------05
Dugar Polymers Ltd.  -------------------------------------------------------------30
Econ Machinery PVT.Ltd.  -------------------------------------------------------------27
Jaydeep Engineering  -----------------------------------------------16,17
Khodiyar Industries  ----------------------------------------------------18
Maa Shak� Corpora�on   ----------------------------------------------04
Modi Enterprise  -------------------------------------------------------18
Pep-Cee Pack Industries  ----------------------------------------------02
Plas�c Processeres ( GUJ.) Associa�on Vadodara  -----------------29
Plast Focus   -------------------------------------------------------------09
Plas�c Udyog ------------------------------------------------------------32
Plas� Vision= 2023  ------------------------------------------------------07
Plas�c Packaging Directory  -------------------------------------------13
Plas�c Recycling Directory  --------------------------------------------11
R a j  P l a s� c  I n d u st r i e s  - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 1 0
S h re e  A m u n a  Tra d i n g - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 2 5
Tirupathi Hydrocarbon PVT.LTD.  --------------------------------------03
Top Drive   ----------------------------------------------------------------31
Vishnu Enterprise  ----------------------------------------Title Front Page

Cosmo Films Ltd. Launches CSPR-2 (M) O BTC -------------12
M o r e  c h a n g e  a n d  o p p o r t u n i t y  i n  t h e  N o r t h  A m e r i c a n 
co n c e nt rate  m a r ket   - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 0 8
Tech Talk       ---------------------------------------------------------20 to 25
Exhibi�on Detail --------------------------------------------------------------------19
Subscrip�on From --------------------------------------------------------------------19

Dilip Patel



APRIL-MAY202107



APRIL-MAY2021

More change and opportunity in 

the North American concentrate market

AMI, 14th April 2021 – 
According to the latest 
research from AMI 
Consulting, the NAFTA 
market for thermoplastic 
concentrates continues to 
be one of the most 
dynamic opportunities 
within the plastics industry.  
Product demand is 
increasing in all product 
areas against a 
background of material 
advance. However, the 
real opportunity arises 
from technical changes in 
the market which 
necessitate more 
technically advanced 
products and services. 
Among the many drivers of 
demand, the most 
important are the move of 
polymer solutions into 
more scientifically 
sophisticated applications 

where the combination of 
pigments and additives 
requires greater expertise 
and formulation skill. A 
secondary factor which the 
report identifies is the 
growing need to “refresh” 
the characteristics and 
colours of recycled resin. 
Increasing demand for 
more sustainability within 
the industry has called for 
new solutions and 
services, which the 
concentrate industry is 
ideally placed to deliver.
 
Customer service needs, 
among leading plastic 
processors and major 
brands, are also 
demanding greater 
investments and technical 
resources, which benefit 
the sophisticated and 
focussed supplier.

 

North America is at the 
forefront of innovation 
among global brands, 
developments in the 
region tend to migrate out 
to the whole world, this 
further enhances the local 
industries’ value 
contribution.
 The strong nature of the 
local industry has also led 
to structural change in 
recent years. There have 
been a number of mergers 
and acquisitions in the 
business with the recent 
formation of Avient 
Corporation between the 
already leading players of 
PolyOne and Clariant; a 
leading indicator. Other 
players, notably Chroma 
Color Corporation, 
Colortech and National 
Plastics have also 
enhanced their market 
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status. The other notable 
trend has been increased 
investments on a global 
scale, this includes a 
number of non-American 
companies investing in the 
region and American 
companies making new 
moves in other regions.
 
The business has strong 
growth prospects and an 
ongoing period of corporate 
change an adjustment. 
These trends provide a 
strong foundation for profit 
and prosperity, as the 
industry continues its 
characteristic of advancing 
at rates ahead of the overall 
growth in prime polymer 
demand. The delta between 

polymer growth and 
concentrate market advance 
will narrow, however the 
prospects are still very good 
in value added areas such 
as custom color and 
additive materials.
 
The largest market for 
concentrate in North 
America is still for additive 
types (especially mineral 
based products), while the 
color segment is the most 
important in value terms in a 
market now exceeding $3.5 
billion in sales.  
 
AMI concludes that the 
market in North America will 
continue to grow, albeit at 
levels much lower than has 

historically been the case, 
because of much slower 
growth in the traditional 
volume markets for 
concentrate in polyethylene 
film and blow moulding. 
Opportunities will arise in 
more speciality sectors such 
as grass yarn, WPC’s and 
high performance packaging 
and in the growing use of 
recycled materials that will 
require additive packages to 
modify performance.
 
For more detail. 
 www.ami.international
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 New Delhi, May 11th, 2021: Cosmo 
Films Ltd., a global leader in speciality films for 
flexible packaging, labeling and lamination 
applications as well as synthetic paper, 
introduces 100% Opaque Synthetic Paper 
(OSP) which is specially designed for a 
dangler application.

 A non tearable, co-extruded , white 
opaque, and both sides matte coated film 
which resembles paper in appearance is best 
suited for outdoor applications where printing 
is done on both sides and requires 100% 
opacity. With remarkable moisture resistance, 
this white opaque paper yields superior ink 
a d h e s i o n  a n d  e x c e p t i o n a l  c o l o u r 
reproducibility.

 Matteness on both sides of the product 
makes it appear similar to paper and offers an 
excellent print quality and true color output. It’s 
print receptive coating allows it to print on both 
sides by Conventional & UV offset, UV & 
water-based flexographic, thermal transfer, 
and screen & letterpress printing processes.

 On the product launch, Mr. Pankaj 
Poddar, CEO, Cosmo Films Ltd. said,” With 
boundless uses in Commercial Printing, Retail 

Cosmo Films Ltd. Launches CSPR-2 (M) O BTC - 
A non-tearable and co-extruded 
100% Opaque Synthetic Paper

& Packaging, Tags & Labels, Identification and 
Credentials and Outdoor Displays and 
Signages, CSP can create a niche for itself as 
a weather-proof replacement for paper in 
applications where durability and longevity is 
desired. Cosmo Films Ltd. is the leading 
market player in India, and with this launch we 
aim to grow in the Indian as well as 
International markets.”

ABOUT COSMO SYNTHETIC PAPER:

 Cosmo  Syn the t i c  Pape r  i s  an 
innovative BOPP-based synthetic paper 
resembling traditional pulp-based paper in all 
aspects. It is printable with all available 
technologies including but not limited to wet 
and UV offset, wet and UV flexo, letterpress, 
screen, thermal transfer and most digital toner 
technologies. With a matte paper like finish, it 
is non-tearable, has moisture and chemical 
resistance with excellent lay flatness. The 
product is available in 75, 95, 120, 150, 175, 
195, 215, 275, 330, 375 and 430 microns. It 
has a truly versatile range of applications such 
as Commercial printing: Maps, calendars, 
posters, recipe books, instruction manuals 
etc., Tags and Labels: Chemical drum labels, 
airport transfer tags, track and trace labels 
etc., Retail and Packaging Segment: POP 
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PRODUCT
WRITE-UP

Reach out to the right audience.
Send in your latest product 
informa�on ( appr. 250 words.) 
with Colour  photo along with 
your contact detail.

Bi-Monthly Magazine, Bi-Language English & Gujara� Plas�c Industry Periodical

graphics, carry bags etc. Identification and 
credentials: visiting cards, ration cards, land 
documents, birth and merit certificates etc. 
and Outdoors: Tree tags, train station and 
airport signages, displays etc.

ABOUT COSMO FILMS LIMITED:

 Established in 1981 and founded by 
Mr. Ashok Jaipuria, Cosmo Films is a global 
leader in the manufacturing of specialty films 
for packaging, lamination, labelling and 
synthetic paper. With the engineering of 

innovative products and sustainabil i ty 
solutions, Cosmo Films over the years has 
been partnering with the worlds’ leading F&B 
and personal care brands and packaging & 
printing converters to enhance the end 
consumer’s experience. The Company’s film 
offerings include BOPP and CPP films. Today, it 
is the largest exporter of BOPP films from India 
and also the largest producer of thermal 
lamination films in the world with a customer 
base spread over more than 100 countries and 
with manufacturing units in India, Korea & 
Japan.

For more information, please contact:

● The Communication Council
 vishal.bhalla@tccggd.com | 

● Cosmo Films Ltd.
Shagun.walia@cosmofilms.com 
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Anti Moisture Powder, All types of  Masterbatches, Fillers,
Powders, Polymer Additives, Optical Brightners,

Carbon Balck Powder & Carbon Gathia

Opener Shiner, 
Polymer Foaming Agent,

Polymer Wax, Stearic Acid.

Autho. Distributor of : 
Plastiblends India Ltd.

Om Masterbatches

KHODIYAR INDUSTRIES

Shantilal Rangani : 9825132214

Plot No.90, Shubh Industrial Park,
Umbhel-Parab Road, Vill.: Parab, Ta. Kamrej,

Dist. Surat, Gujarat
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12th Die & Mould India 
Interna�onal Exhibi�on

NPE 2021

Indoplas

Plastasia 2021

Plastec West

T-Plas 2021

27th Fakuma

VietnamPlas

ArabPlast Dubai 
Plast Eurasia 
Istanbul 2021

Interplas�ca

PLAST INDIA-2022

Mumbai, India

Florida, USA

Jakarta, Indonesia

BIEC Bangalore

Anaheim, CA

Bangkok,Thailand

Germany

Vietnam

UAE

Istanbul, Turkey

Moscow, Russia

Praga� Maidan-new Delhi

28th -1st May-2021

17-21 May-2021

2-5TH June-2021

2-5 July-2021

10-12th Aug.-2021

22-25th Sept.-2021

12-16th Oct.-2021

13-16th Oct.-2021

15-18TH Nov.-2021

1st-4th Dec.-2021

25th-28th Jan.-2022

17-21 FEB-2022

PLAST FOCUS

PLASTIVISION 

Greater Noida-2022

Mumbai-india

5-9 MARCH 2022

9-13 FEB-2023
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Multi Layered Plastic

 MLP stands for Multilayered plastic 
and according to the PWM 2016 Rules, is 
defined as any material used or to be used 
for packaging and having at least one layer 
of plastic as the main ingredients in 
combination with one or more layers of 
materials such as paper, paper board, 
polymeric materials, metalized layers, or 
aluminum foil, either in the form of a laminate 
or co-extruded structure. Basically MLP is 
any material that has at least one layer of 
plastic. 

I m p a c t  o f  M L P  w a s t
 on Environment :

 4O percent of global plastic waste is 
generated for packaging, which includes 
MLP used in food packaging. This is usually 
used once and discarded hence are 
considered as single use plastic. MLP is a 
preferred material in the food industry, as it 
protects the food products and hence giving 
it a longer shelf life. India has a diverse 
climate and the nature of MLP allows 
protection of food in climates like hot and 
humid. Hence, it is preferred on a large scale 
across India. Apart from this, it's lightweight, 
available in different sizes from small 
packets to big packets, makes it available in 

small tea stalls to supermarkets. It is 
present everywhere and is easy to throw but 
difficult to collect. And eventually it ends up 
as litter, or in landfills or in waterways, and 
enters our food chain. The practical 
challenges in collection and segregation of  
MLPs involve labour intensive work, space 
constraints for storage due to its voluminous 
nature etc. This makes recycling of MLP 

economically unviable and is mostly 
destined to end up in landfill. However few 
technological interventions have made it 
possible to manage this waste. 

India generates 3.3 million metric tons of plastic waste per annum according to the Central 
Pollution Control Board (CPCB) report. Although there has been decades of work 
surrounding plastic pollution, 
it still is a major problem and continues to present challenges. Multi layered plastic waste 
is a huge contribution for this problem and this article will give a glimpse about MLP, it’s 
impact on the environment and what potential solutions we have to solve this problem. 

Ashlesha Karande
marcomm@social-lab.in
.

Shailesh Shinde
shailesh@social-lab.in
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Potential Solutions for managing 
the MLP waste

  Use of MLP in 1. Energy recovery :
Cement factories as an alternate fuel or in 
Waste-to-energy (WTE) plants are considered 
as a solution in reducing the plastic waste. 
These technologies offer the solution to 
process the gigantic volumes of MLP on a 
regular basis.

  The 2. Granules into products :
recycled plastic granules from the MLP waste, 
can be used in the injection moulding 
a p p l i c a t i o n s  s u c h  a s  fl o w e r - p o t s , 
wastebaskets, road dividers, low-cost furniture, 
park benches etc.  The granules made from 
MLP are a benefit for manufacturers and 
producers as the MLP pellets, apart from being 
sustainable, are also cheaper than the virgin 
pellets. They not only contribute to a circular 
economy but also reduce the huge amount of 
MLP waste ending up in landfills and harming 
the environment.

 3. P y r o l y s i s  :  P y r o l y s i s  b y 
definition means the thermal decomposition of 
materials at elevated temperatures in an inert 
atmosphere. It is a common technique used to 
convert plastic waste into energy.The liquid oil 
produced through this process can be used as 
an alternate fuel and helps in reducing the 
carbon footprint.   

Benefits of MLP Recycling :

● Considering the increasing amount of 
MLP waste, recycling is the best and 
sustainable solution for reducing the impact 
caused by MLP waste.

● MLP recycling manages the highly 
polluting and littered plastic waste and 
contributes to the circular economy.
● It ensures resource recovery plus is 
economically beneficial. 
● Also generates employment, and is 
paving the way for formalizing the recycling 
sector which includes stakeholders like 
ragpickers, recyclers, etc.
 

About the Agency : 

 Social Lab Environmental Solutions is 
a waste management company committed to 
create people-centric waste management 
solutions. They have a team of 58+ people 
compr is ing Engineers ,  Management 
Professionals, Social Workers, City Planners, 
and Sustainability Professionals. The team 
has on-ground experience of designing and 
implementing Solid Waste Management 
(SWM) system for the cities. Social Lab is 
headed by alumni of College of Engineering, 
Pune and Tata Institute of Social Sciences, 
Mumbai.

 They work closely with companies 
especially Plastic producers and FMCGs to 
fulfil their EPR mandate under PWM Rules 
2018. They do this so by managing the 
complete supply chain from collection to 
disposal in a transparent manner. Their clients 
include Marico Ltd, Dabur India Ltd, Garware 
Polyester Ltd, Cosmo Films Ltd, ParakhAgro 
Industries Ltd, and 90+ MSMEs from 
Aurangabad, Pune, Nashik, Jalgaon, 
Kolhapur, Latur, Jalna, Yavatmal, and Nagpur.

Reference-

https://www.mdpi.com
https://www.no-burn.org
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THE CIRCULAR STORY- WHERE TO BEGIN, now…

 There is no definitive beginning or 
starting point for the circular economy. When 
people ask “Where do we begin?”, there may 
not always be an easy answer.

 T h e r e  a r e ,  h o w e v e r ,  s e v e r a l 
opportunities that are usually presented to 
companies, governments, NGO’s and other 
interested groups in any given timeframe. The 
pandemic has provided an incredibly unique 
occasion to offer sustainable solutions that 
position the circular economy into mainstream 
business practices.
.

 AS  the starting point comes from the EU 
and the UK. For many years now, most primary 
raw material resources have been consumed 
and traded from and across the globe via the 
Asian region, it is surprising more evaluation 
has not been generated.

 F i n a l l y,  m a t e r i a l s  e ffi c i e n c y  i s 
NOT a  was te  management  so lu t ion . 
The argument here is not the review of the
 top ten waste streams, such as electronics and 
plastics due to the ubiquitous problem 
these products present. To work from 
this perspective, only reinforces the circular 
economy hierarchy as presented in the 
Butterfly diagram with ‘recycling’ as setting up 
for materials efficiency and using secondary 
raw materials means collaborating with local 
industries to map out a resilient economy that 
future-proof’s local businesses and reduces the 
risk of supply chain shocks, price volatility and 
raw material reserves, creating jobs along the 
way. In a circular system, there is no ‘least 
valued’ stage if material selection and design 
work in tandem. Of course, we are nowhere 
close to achieving that kind of equilibrium yet; 

however, by working directly with industry, we 
can push these specific issues now.

 Everything, eventually, reaches an 
end of use-cycle stage and it is this we must 
plan around. As we do require a starting 
point electronics is well known to have 
significant resource value if extraction 
processes are done efficiently, and placing 
plastics on the ‘list’ due to consumer and 
environmental concerns is a high priority. 

 In order to achieve a high level of circular 
goals requires the participation of many 
different actors. In the early stages there are 
simply too many moving parts to factor in before 
a well-oiled functioning apparatus can emerge 
that balances supply/demand free market 
economics, consumption patterns, resource 
usage and biodiversity.
 

 The term ‘recycling’ is inadequate  as it 
does not fully convey the underlying circularity 
of the system. More appropriate terms 
are ‘recyclable resource recovery’ ,‘resource 
recovery’ or ‘reprocessing’. These terms are the 
circular actions needed in  a circular system on 
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an industrial scale; we are recovering 
resources as inputs for reprocessing into 
outputs to benefit society.

 There has been a reasonable amount of 
research and analysis undertaken around 
employment scenarios as government 
policymaker’s map out the transition to the 
circular economy. A lot of this analysis has 
been too expansive, choosing to include the 
whole gamut of circular job opportunities, such 
as maintenance/repair, sharing economy, 
recycling and reprocessing industries. This 
dilutes the potential circular gains and makes it 
harder to answer the question “Where do we 
begin?”

 By targeting only one component of the 
circular economy within an economic system -
raw material usage - the infrastructure for job 
creation and secondary raw materials 
extraction for reprocessing from end of use-
cycle products can be defined. Followed up by 
employment skills, establishing necessary 
infrastructure, forecasting material usage 
There is no reason why an equal number of 
jobs cannot be created in Asian economies 
relative to their size that corresponds to the 
same analysis for the EU.

Core elements of CE(CIRCULAR ECONOMY)

• Prioritise Regenerative Resources. ...
• Stretch The Lifetime. ...
• Use Waste As A Resource. ...
• Rethink The Business Model. ...
• Team Up To Create Joint Value. ...
• Design For The Future. ...
• Incorporate Digital Technology. ...
• Strengthen & Advance Knowledge.

 

It is time that circular economy principles be 
taken in our thoughts and actions and we learn 
unlearn and learn again our style of doing work 
and care for  our  resources and our 
environment which is the need of the hour and 
a long way to go in the times ahead.

The  most
Resource for the

PLASTICINDUSTRY

PLASTIC & RECYCLE INDUSTRY

It is now just click away

It is not just a Magazine, 
It’s a whole plastic Industry

B2B Platform for manufacturers,
Exporters, Importers & many more.

www.plasticudyog.com

www.plasticudyog.com
Email : plastictomorrow@gmail.com

Dr. Sameer Joshi, Ph.D.
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SATYENDRA VAIDYA
Email : satyendravaidya@hotmail.com

Traceability of Plastic Packaging through Life Cycle for Improved EPR

Background

 Plastic waste management rules were 
introduced in 2016. The EPR policy along with 
its proposed amendments is under issue. 
Various products have been included under 
EPR whilst providing multiple models. 
Traceability of the plastic waste has also been 
touched upon in the proposed policy. 
Accounting procedures for the collected/ 
recovered plastic have also been laid down in 
the proposed  policy

Aim
 
 The aim of this concept note is to 
propose a wholistic solution for traceability of 
all plastic packaging, especially Single Use 
Plastic Packaging throughout its lifecycle from 
manufacture to recovery (recycling).

Present System

 I n  t he  p roposed  EPR sys tem, 
manufactures/ brand owners/producers are 
mandated to collect the end-of-lifewaste 
generated. The responsibility may also be met 
through authorised waste collection agencies 
or Producer Responsibility Organization 
(PRO). Once registered the PRO and the 
manufacturer/ brand owner/ producer would 
reach an agreement for quantum of waste to be 
collected for recycling/ reuse purpose. The 
PROs on their part are required to furnish 
various document as proof of collection.  Other 
models like product take back mandate, 
recycling rates targets with tradeable recycling 
credits and voluntary product take back 
models have also been discussed.  

Drawback(s)

 The guidelines as given in the 
proposed rules state:-

“Producers/importer/brand owner by their own 
or through PRO required to ensure that an 
equivalent amount of plastic is being collected 
and processed” 

The rules do not mandate a producer/ brand 
owner to collect / process the same type of 
plastic being produced by them. Making waste 
collection a generic process without much 
accountability to the respective type of plastic.  

As per para 9.13,(of Guideline Document - 
Uniform Framework for Extended Producers 
Responsibility - issued by the Ministry of 
Environment, Forest and Climate Change in 
June, 2020)a system for traceability of waste 
(to be set up), puts the onus of reporting and 
accounting solely on the PROs.Further, since 
only the quantum of waste collected and 
processed is being recorded, there is 
considerable scope for misrepresentation. 
PROs may find it advantageous to indulge in 
misrepresentation / multiple accounting of 
collected waste towards (multiple) brand 
owners/ producers. The process of inspection 
of material collected/ recovered gives 
considerable powers to the inspectors which 
may lead to further avenues for corruption.

Proposal

 RFID Tagging. 

(a) It is proposed that all plastic packaging 
and especially single use plastic packaging be 
R F I D  t a g g e d  a t  t h e  b r a n d  o w n e r / 
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manufacturer/ producer level. Thereby, every 
plastic packaging released into the market 
would bear suitable data indicating (as 
necessary) the brand owner/ manufacturer/ 
producer, location of manufacture, date etc. 
(brand owners may be permitted to add 
additional data as necessary onto the tag for 
internal accounting) This would help in 
accounting for quantum of plastic packaging 
produced and released by respective entities.

(b) The advantage of RFID tagging as 
against QR/ bar codes is that the product need 
not be kept/ oriented in a specific fashion for 
scanning. Just its presence on the conveyor/ in 
a particular location can help identification. 

(c) The collected waste when brought in for 
recycling/ WTE/ Cement plants would be put 
through conveyor belts (or a suitable 
mechanism) where all plastic packaging would 
be accounted for in digital form. A national 
database with details of production of plastic 
packaging as well as disposal may be made 
available to Govt authorities, authorised brand 
owners/ manufacturers/ producers as well as 
PROs, recyclers and waste management 
agencies.

(d) PROs would then have to set up suitable 
scanners in MRF facilities and a packaging 
material once accounted for would not be 
available for double accounting. 

The above methodology would entail a 
marginal increase in cost of production which 
can be either absorbed by the brand owner/ 
manufacturer / producer or passed on to the 
consumer. The initial cost in installation of 
appropriate machinery for PROs/ waste 
management agencies/ recyclers could be 

subsidized or mechanisms for offsetting 
plast ic credits by the brand owners/ 
manu fac tu re rs /  p roducers  cou ld  be 
considered.

The system would provide adequate visibility 
and traceability through out the life cycle of the 
product.

Conclusion 

 Sustainability in the plastic product life 
cycle can be achieved only when majority of 
recyclable plastic is returned to the production 
chain and only non-recyclables are transferred 
for purpose of WTE, Incineration or road 
building. Appropriate traceability of products 
with limited human interference in accounting 
of waste collected and recovered would help in 
making the process transparent and secure. 

  CAPTAIN SATYENDRA VAIDYA, IN(RETD)
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Why 

We Par�cipate to each in Exhibi�on 
for the advancement of our clients

 Par�cipate in every Exhibi�on ?

2013 

Email : 
plasticudyog@gmail.com , plastictomorrow@gmail.com

Contacts : 
+91-9327 344 559, +91-9426 334 455

Whatsapp : 
+91-9998 687 659  

PLAST FOCUS 
9TH TO 14TH MARCH-2021

VIRTUAL EXPO VIRTUAL EXPO 

  PLEXPO-2020 
27TH TO 1ST NOV-2020

2015

2017

2018

2019

2020

Benefit for our Customer’s Progress 

Since 2013 to 2021IPLEX 2013
th th

JUNE 27 -30  2013
CHENNAI, INDIA

PLAST SHOW 2013
th th

SEPT 27 -30  2013
VAPI, GUJ., INDIA

PLASTIVISION INDIA 2013
th th

DEC 12 -16  2013
MUMBAI, INDIA

PLAST SHOW 2015
th th

DEC 4 -7  2015
VAPI, GUJ.,  INDIA

PLAST INDIA 2015
th th

FEB 5 -10  2015
GANDHINAGAR, INDIA

IPLEX 2015
th th

SEPT. 25 -27  2015
BENGALURU, INDIA

PLASTIVISION INDIA 2017
th rd

JAN 19 -23  2017
MUMBAI, INDIA

PLASTASIA 2017
th th

JULY  8 -11  2017
NEW DELHI, , INDIA

IPLEX 2017
th th

JUNE 15 -18  2017
CHENNAI, INDIA

PLASTI INDIA 2018
th th 

FEB 7 -12  2018
GANDHINAGAR, INDIA

INDPLAS 2018
th rd

NOVE 30 - DEC. 3   2018
KOLKATA, INDIA

IPLEX 2019
rd th

AUG 23 -25  2019
BENGALURU, INDIA

INDIAPLAST  2019
th th

FEB 28  -MAR 4  2019
NOIDA (U.P.), INDIA

PLEXPO INDIA 2019
th th

JAN 17 -20  2019
MUMBAI INDIA

PLASTIVISION  2020
th th

JAN 16  -20  2020
MUMBAI, INDIA

2020

2021
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Jaykant Nanavati                    Madan Jain                  Mayur Sadaria
9825046336                        9825088354                 9725333300
President                             Secretary                      Treasurer
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